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96%

60%

41%

96 percent of people use 
a smartphone to get 
things done.1

About 60 percent of all 
internet searches are from 
a mobile device.2

In 2018, desktops accounted 
for 41 percent of total internet 
traffic – but by 2022, desktops 
will account for only 19 percent 
of total internet traffic.3

Did You Know?
In the United States alone, the number of mobile search 
users is expected to increase to 221 million users by 2020.4

Introduction
In 2019, it’s important to have a digital IR 
communications strategy that not only 
engages investors but takes advantage 
of the unique storytelling opportunity to 
market your brand.

With an ever-evolving range of tools, 
technology and tactics, digital IR 
communications plays a key role in your 
company’s efforts to create relationships 
with current and potential investors on a 
global scale.

As attention spans shrink and competition 
for people’s time increases, it’s imperative 
for you to think ahead to ensure messages 
are heard and audiences are engaged.

In this best practice guide, you’ll find 
everything you need to modernize your 
digital IR communications strategy and 
position yourself on the frontline of 
innovation - from IR websites, to webcasts, 
to social media tactics, press release 
optimization and metrics.

Remember when a mobile strategy was 
optional? In today’s mobile-first society, it’s 
a necessity.

Consider that: 

It’s more important than ever to think 
digital – to use responsive technology that 
constantly adapts to the ways people consume 
information – and be a catalyst for change with-
in your company.
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Investors and analysts rely on your IR website 
for the latest financials and corporate 
announcements, but it’s become increasingly 
important to spotlight other facets of your 
company - from your social responsibility 
efforts to executive thought leadership.

Your IR website is also the place where you can 
house a broader corporate story and create an 
emotional connection with your stakeholders.

It should also be kept in mind that investors, 
especially in the new world of MiFID II 

in Europe, are looking for more direct 
engagement with companies and seeking 
detailed information to assess the 
attractiveness of a stock as efficiently and 
accurately as possible.

In this way, an effective corporate and IR 
website is possibly the most obvious starting 
point. With technology changing the way 
we find and access information, it’s not just 
important to think about what content is on 
your IR website - but also how your audience 
consumes it.

Website visitors are on the move and 
multitasking, so you need to ensure your 
IR website can keep pace in a mobile-first 
world. It’s also important to remember you’re 
competing with the rest of the modern web 
for eyeballs. It’s critical to give investors and 
analysts compelling content that instantly 
attracts and engages them.

Don’t leave design or user experience out as 
you think about your IR web presence.

How to Create a More Effective IR Website
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Did You Know?
Only 45 percent of 
companies in North 
America include 
information on 
social responsibility 
practices on their IR 
website, compared 
with 70 percent 
in Europe and 71 
percent in Asia.5

Consider these seven design elements to ensure 
your IR website is up to speed:

Match the look and feel of your IR website to 
the rest of your corporate website. This offers a 
seamless experience for the viewer and ensures 
your entire online presence is aligned in terms 
of branding.

Use responsive design to ensure visitors receive 
a customized experience when accessing 
your IR website, on any device. Investors and 
analysts are using a variety of smartphones 
and tablets to access information, making 
responsive design critical to creating a 
consistent user experience.

Utilize a clean grid or tiled layout that 
incorporates white space, making it easier 
to locate featured assets while pushing low-
priority content to secondary pages (such as 
historical data).

Highlight a featured content section that 
includes the latest quarterly results, SEC filings, 
webcasts, corporate presentations and news 
releases at the top of your homepage. This will 
help increase the visibility of your announcements 
and simplify navigation for users.

Place call-to-action buttons in a consistent, 
visible location on your IR website, particularly 
those helping investors contact your company 
or sign up for news updates (e.g. along the top 
navigation area).

Try to make all information reachable in two 
clicks. Keep it simple and don’t make your 
investment community work hard to find your 
latest materials.

Use large, carefully chosen, high-resolution 
images to evoke an emotional connection 
with your audience. Interactive slideshows can 
provide variety and engagement.
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Content is King

You can use the corporate profile to 
introduce visitors to your leadership 
team with management and director 
bios. Think creatively about how you can 
profile your executives – e.g. video clips 
from event appearances and interviews.

EXTRA

Did You Know?
The three most 
important types of 
information for the 
investment community 
are corporate and 
regulatory press releases, 
a named IR contact and 
a schedule of upcoming 
events and reports.6

Provide a downloadable version of your 
company’s latest earnings report. This 
makes it easier for visitors—especially those 
using mobile devices—to access financial 
information. Don’t forget to highlight 
upcoming earnings events in a prominent 
place on your IR homepage.

Share marketing materials that provide 
insight into your company’s strategy and value 
proposition to your customers. Think about 
how you can weave product marketing and 
thought leadership assets such as videos, 
guides and infographics into the IR story on 
your site.

The old mantra holds true - content is king. 
Make sure your IR website has accurate, 
relevant, up-to-date and engaging content.

Here are the essentials you should have 
covered: 

Create a corporate profile that includes your 
mission statement and describes concisely 
what your company stands for and why 
shareholders and potential investors should 
care. It also helps support the non-financial 
tangibles which many investors care about.

Feature your most recent earnings reports, 
fact sheets and presentations prominently. 
Financial data is among the most sought-
after content on your IR website. It’s also 
helpful to provide an archive of all materials 
for reference. 
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Content is King
Add your latest corporate and regulatory press releases and house them in an easy-to-find 
archive.

Include contact information for your company’s designated IR representative. Make sure it’s a 
name and email.

Create an FAQ section (pictured here) that covers financial and environmental, social and 
governance (ESG) criteria.

Consider integrating your company’s social media presence to give visitors a real-time view into 
the latest happenings. An active social presence can capture the energy of your brand, keep 
visitors informed with up-to-the-minute posts and add context to your IR website content. We’ll 
get into more social media tips a bit later.

Did You Know?
North American IR 
websites are more 
likely to include an 
FAQ section for 
investors (62 percent) 
than European
(37 percent) or Asian 
websites (44 percent).7
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Search engine optimization (SEO) can also help 
improve the visibility of your content in search 
results and extend your reach to potential 
investors on a global scale. We’ll cover more 
on SEO later when it comes to your IR press 
releases. 

Here’s how you can improve SEO with your IR 
website:

Ensure your homepage is updated regularly. 
Don’t just include upcoming events and recent 
news releases; have a short blurb describing the 
company, your products and bullet out some 
recent results. Have a “why invest?” section on 
your homepage that is updated regularly.

Use relevant keywords in your page titles, URLs 
and content. Examples of relevant keywords 
are your ticker symbol, your company name, 
your product names and your officer names.

Know your limits. Meta descriptions should 
be kept to 150 characters, URLs to under 
100 characters and page titles under 75. 
These levels not only impact SEO, but also 
accessibility and general user experience. 

Make sure your news release titles are of 
reasonable length. Most modern content 
management systems allow you to define these 
limits up front.

Make sure your image file names are keyword 
and SEO-friendly.

Share your IR website URL on as many external 
authoritative sources as possible, such as 
your company’s page on Wikipedia, Facebook, 
Google Finance and Yahoo! Finance. Always use 
your full URL in news releases.

Ensure all pages include a feature which allows 
users to share via social media.

Make sure you set up a 301 redirect from an old 
URL to the new URL. If a URL on your IR website 
changes, this helps users and search engines 
know that the URL of a page has changed.

Confirm that your website provider offers 
easy-to-use SEO tools built into the platform, 
including support for Open Graph, short links 
and canonical tags.

Did You Know?
Mega-cap 
companies are less 
likely to include a 
named IR contact 
on their website, 
with only 59 percent 
of them doing this 
compared with 81 
percent of mid-caps 
and large caps.8
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Your IR website is a vital way for you to communicate with your 
community in a clear and focused way.

Here are some extra thoughts to aid in your approach:

Create an internal review and approval workflow for market-moving news 
that limits the amount of collaboration over email and file saving on external 
hard drives. Consider a dedicated online collaboration platform which is 
designed to manage sensitive information.

Build your IR website on an open-source platform and tap into a community 
of developers who are constantly creating new modules, identifying and 
fixing bugs and working to improve the user experience. This enables greater 
flexibility in building and maintaining the site and accelerates innovation.

Partner with an IR website provider that offers technology features 
such as:

• A process to transmit and upload content to your IR website. Email 
is NOT a recommended method for transmission of pre-disclosed 
material or sensitive information, as it is too vulnerable to hacking.

• HTTPS/SSL which ensures all communications between your IR 
website and a user’s browsers are encrypted.

• A dashboard report view which provides a complete understanding of 
how visitors are both accessing and using your website.

Sample metrics can include: page views, top visited pages, time 
per visit, key metrics, top downloads and visitors by city.

Technology Tips
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Consider that:

Globally, 
90 percent of 

investors would like 
to see more visual 
ways of sharing 

information.9

About 20 percent of 
people will read the 
text on a page, but 

80 percent of people 
will watch a video.10

By 2022, 
more than 82 
percent of all 

internet traffic 
will be video.11

Digital IR communications shouldn’t just be about 
ticking the boxes to meet minimum requirements. 

To make your storytelling opportunity a resounding 
success, engaging video content should be woven 
into your website and events strategy. 

Using video as part of your communications 
program can make your company more accessible 
and transparent, letting your executive leaders shine. 
People trust other people. What’s more, internet 
users are becoming more accustomed to engaging 
with video.

Why Use Video?

Though your IR department may not be producing its own videos, you may want 
to consider posting other suitable videos that your company has produced, such 
as corporate or marketing videos, on the IR website.
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When selecting which videos to share on your IR 
channels, consider these six things:

Message: A video that includes key messages 
reinforcing your corporate story and providing 
insight into strategy may resonate more with the 
investment community.

Duration: In an age of shrinking attention spans, 
shorter videos with a succinct message are often 
better received than longer videos. 

Relevance: Before posting a video on your IR 
website, ask yourself whether the subject matter 
featured in the video is relevant to your audiences.

Why Use Video?
Presentation: Embed your company-produced 
video content on your IR website, so that 
visitors stay on your site where you can provide 
complementary content and context.

Accessibility: Can your video be understood 
without the sound on? Look to add subtitles so 
that people of all abilities can engage with your 
story.

Mobile: Is your video formatted for consumption 
on a mobile device? Are the subtitles or graphics 
large enough to be easily read? This is important 
to keep in mind or you risk loss of interest.

Did You Know?
Globally, 85 percent 
of investors think 
the way most 
companies share 
information for 
IR purposes is 
outdated.12
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Keep these two pillars in mind for your next IR webcast:

Engagement & Interactivity

Technology

Fewer CEOs and CFOs are going on the road to 
personally speak with investors. Now, you can 
recreate the experience online to broaden and 
amplify your message.

The IR community has come to expect a visual 
experience that emulates a news program rather 
than a radio broadcast. As such, webcasting 
technology has continued to evolve to keep pace 
with the demands of a mobile-first audience. 

With the introduction of HTML5 players and 
HTTP Live Streaming (HLS), the webcast 
experience for viewers of earnings, investor day 
and annual general meeting (AGM) events is 
better than ever. 

The use of video in webcasts continues to trend 
upward as companies realize the benefits of 
putting the faces of its executive team front and 
center to improve trust and engagement.

How to Deliver More Engaging IR Webcasts
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Video is being used more by IROs who understand the benefits of personalizing their executive communications, bringing an element of “storytelling” 
to deliver their message and improving engagement with remote audiences. 

The webcast technology currently being used, which features adaptive streaming and HD-quality broadcasting, has vastly enhanced the video 
experience of years ago.

If you’re not comfortable using live video, you can always pre-record remarks to an IR audience before conducting live Q&A.

To foster discussion, you can utilize “ask a question,” survey and polling features in your webcasts. Particularly for non-earnings events like shareholder 
meetings, giving your webcast audience a platform to ask questions and submit feedback is a great opportunity to increase participation and create 
a dialogue.

Engagement & Interactivity

Did You Know?
Live video will account for 17 percent 
of all internet traffic by 2022.13
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Consider an analyst viewing your webcast on a train. Rather than facing the dreaded buffering wheel when passing through 
an area with a weak signal, the user will see a lower-resolution video until the signal becomes stronger.

EXTRA

Here are some additional technology tips to ensure you make the most 
of your captive IR audience:

• Use responsive, HTML5 webcast players to adjust your broadcast to 
the optimal size and layout of each user’s device, from desktop to 
mobile.

• Incorporate HTTP Live Streaming (HLS) to detect a user’s available 
bandwidth and automatically adjust the stream to avoid interruption. 

• Use adaptive streaming to ensure that viewers stay connected, even 
if their bandwidth drops or is severely restricted. This ensures vital 
information is conveyed to all participants, throughout the entire 
presentation. 

• Embed your webcast on your IR website to create a seamless user 
experience between your IR website and presentations.

Keeping your audience on your site can encourage them to explore 
related content after the event and lends greater weight to your IR 
web presence. 

• Monitor analytics to gain important insights into which investors, 
analysts and journalists joined your webcast, how long they participated 
and how engaged they were (e.g. did they ask a question or respond to 
a poll). Ensure all analytics are collected in compliance with applicable 
privacy laws.

Technology
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of investors regularly use digital platforms and 
channels to investigate companies and issues.14

of investors report making investment decisions 
on the basis of something they learned from 
digital research.15

of investors regularly turn to LinkedIn for their 
research and 42 percent rely on Twitter.16

90%

70%

48%

Many IR communications practitioners continue to behave as though 
investor interactions should be conducted person-to-person or only 
through media relations.

Meanwhile, the IR community is increasingly turning to companies’ 
social networks for information, and many investors trust these digital 
platforms for research.

In today’s reality:

What does this mean? You need to be where your IR audience is. 

Social media provides IROs with one of the largest opportunities across 
the digital communications landscape. 

The three main opportunities for using social media are:

• Increasing visibility, transparency and awareness of your company.

• Providing the investor community with more color about your company 
outside of just numbers.

• Complementing existing forms of media activities and channels you’re 
already using.

While there’s cautiousness when it comes to incorporating social media 
channels into communications plans, the reality is that in 2019 it’s a 
missed opportunity not to do so.

Reach Your Audiences Using Social Media
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Reach Your Audiences Using Social Media
Whether your IR department has already embraced social media or is still deciding the best way to join the conversation, consider these nine tips:

Ask your internal experts about how to best weave IR-related content into your social strategy. Your company may have a dedicated social media 
team or it could fall under another department. 

Make sharing easy. Add “share” buttons for all the major social media platforms (Facebook, LinkedIn, 
Twitter) to each press release, blog post, report and video. Empower your audience to amplify your 
message.

Maximize your presence on LinkedIn. Publishing IR content to your company’s LinkedIn page can have 
incredible value as the platform has grown in influence in recent years.

• Consider more bite-sized versions of your IR website content, such as data visualizations or quotes 
and insights from your CEO and CFO.

• Utilize executives’ individual LinkedIn profiles to add to your channel mix. Content published from 
personal profiles is consumed and shared at higher rates than similar content from company pages.

Think about creating your company’s unique IR Twitter handle. 

• Twitter is one of the best platforms for news and you can direct investors and media to follow your 
company there for instant, real-time updates.

A good place to start is with your corporate communications and marketing leaders to 
discuss which messages and content are appropriate and how they fit into the identity of 
your company’s social channels.
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This approach does not meet regulatory requirements for 
disclosure. Social media should be considered a vital – but 
additional – channel outside of required regulatory disclosure 
mechanisms.

EXTRA

Drive traffic to your IR website. Include IR website links on all relevant 
social posts, such as major changes in company leadership or market-
moving news. Direct people to key digital assets, such as financial data, 
earnings reports and presentations.

Create snackable, mobile-friendly visual assets which stop your social 
media followers in their scrolls – such as short videos or GIFs. 

Syndicate webcast content through your Facebook, Twitter, YouTube, etc. 
so it reaches as many people as possible.

Publish announcements and promote events. Use social posts to highlight 
upcoming announcements and IR-related content.

Create posting guidelines. What are the dos and don’ts for your 
company? What is appropriate for posting? What will be reserved for the 
IR website? Make sure everyone involved in posting IR content is trained 
on disclosure rules.

The low barrier to entry, sheer scale of the most popular social networks 
and the regularity in which you can communicate also introduces major 
cost-saving opportunities for your organization. 

The one-to-one communication aspect of social media also allows for the 
creation of better investor relationships in the digital age.

Reach Your Audiences Using Social Media

Did You Know?
IR practitioners’ use of social media generally 
increases as market cap increases.18
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Here are some advanced tips to keep in mind as you look to harness the 
power of social media:

Monitor online activity. Pay attention to the conversations that are 
happening about your company. Use this to help gauge sentiment in the 
marketplace and inform your IR communications strategy. 

• If you’re not sure where to start, connect with your colleagues in 
marketing and PR to understand how they monitor and measure 
online conversations.  

Use the same monitoring efforts to create a list of influential social 
media accounts that may be of relevance to your company. 

• Once these accounts are identified, you can begin outreach to create 
relationships. In the future, this is how you can follow up to share 
your news and extend the reach of your message.

Integrate social media feeds on your IR website. For example, if your 
company has an active Twitter account, adding a widget can give visitors 
a real-time view across your company—from product-related posts to 
thought leadership. But if your social platforms aren’t updated regularly, 
think twice about giving the feed real estate on your IR website.

Boost IR-themed content with paid amplification. Discuss with your 
marketing and PR colleagues the feasibility, who to target and what 
content to put dollars behind. Paid social is a guaranteed way to increase 
visibility and engagement.

Reach Your Audiences Using Social Media

18Digital IR Comms Best Practices Guide: 2019 Edition



Today, the audience for your IR press release can extend beyond the financial community. 

We’ve already covered important ways you can reach broader audiences through your website, video content and social media strategy. But now, 
it’s time to focus on optimizing content so that it reaches more than just the required stakeholders.

Aside from telling compelling stories through clear and concise writing, it’s critical to use SEO to optimize your press releases. By optimizing your 
release for search engines, you can help increase the discoverability and reach of your financial news. This will help you create better-performing 
content. 

Without optimization, releases perform less effectively in search and are less appealing and engaging to audiences.

How to Optimize Press Releases
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8

7

6

5

4

3

2

1 Identify your audience to create relevant keyword categories that describe what your audience wants to 
learn from your release.

Maximize your release’s optimization for a single keyword phrase, rather than several iterations that 
mean the same thing.

Use short headlines (70 characters or fewer) that feature your most highly-targeted keywords.

Write an introductory sentence or paragraph that concisely summarizes all the most important 
information your press release is going to convey.

Use the inverted pyramid writing style that places the most important information first and related 
details and digressions later.

Write short, declarative sentences that state the main point(s) as concisely and simply as possible. Just 
as the piece itself is organized to convey the most relevant information first, so should each paragraph 
and sentence within that piece.

Quoting someone from within the company? Take this opportunity to link back to their blog or LinkedIn 
Influencer page to boost their status as a thought leader within your organization.

Use compelling, relevant images in your release that are at least 60 x 90 pixels in size.

Here are 12 ways to optimize your IR press releases:

How to Optimize Press Releases
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12

11

10

9 Embed Google Maps into your release if you’re a national or franchised business with physical locations.

Consider the reach and optimization of the wire service you’re using to issue your release.

Include a link to your IR website.

Link to your corporate social media channels to give readers a real-time view into your company’s activity 
— from product-related posts to thought leadership.

How to Optimize Press Releases

The truth is that SEO is constantly adapting to consumer 
trends and search engine algorithms. But what remains 
constant is the strength of compelling content.

With these tips, you can improve the optimization and 
visibility of your releases, which can lead to additional 
media coverage and generate greater interest amongst 
analysts and investors.
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Metrics Matter
Within many organizations, reporting is still not being fully integrated into digital IR communications. In 2019, there’s no excuse to not use data to 
your advantage.

It’s important to track and analyze channel and engagement metrics to get a holistic view of success – and see where there’s opportunity to improve.

      To start tracking metrics effectively, you can start with three basics:

    Create a clear objective that’s measurable. 

    Document your efforts and view results over time.

    Notice patterns and improve upon your learnings.

Using metrics to optimize your communications efforts will set you even 
further apart from your peers.
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•  Views
•  Likes
•  Comments
•  Shares

Facebook Webcast Twitter & Periscope YouTube Websites
•  Chats
•  Q&A
•  Polls
•  Attendees
•  Time spent
•  Surveys
•  Downloads
•  Social shares
•  Demographics

•  Views
•  Likes
•  Comments
•  Shares

•  Views
•  Likes/dislikes
•  Comments
•  Shares

•  Google Analytics
•  Page views
•  Top visited pages
•  Time per visit
•  Top downloads
•  Visitors by city

Did You Know?
70 percent of IR practitioners do not use metrics 
to evaluate the effectiveness of their outreach.19

Below, find a sample of metrics:

Each channel you use has opportunities for measurement.

Metrics Matter
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It’s time to take advantage of this important storytelling opportunity – to not only captivate your IR audience, but market your brand as well.

With digital communications quickly evolving, it’s incumbent upon you to continually evaluate and integrate new technologies that engage 
shareholders, prospects and markets around the world while meeting regulatory requirements.

A well-executed and dynamic digital communications strategy can help make a lasting impact on your company’s reputation and its ability to deliver 
on overall business objectives.

Summary

A well-organized and easy to navigate 
IR website, engaging video content, 
an IR social media strategy and IR 
content optimized for mobile and SEO 
are critical.
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About Intrado Digital Media 

Intrado, formerly West, is an innovative, cloud-based, global technology partner 
to clients around the world. We connect people and organizations at the right 
time and in the right ways, making those mission-critical communications more 
relevant, engaging, and actionable. Our suite of solutions advances the way 
companies engage with employees, customers, investors, and the media with 
the world’s only end-to-end communications workflow that allows you to listen, 
create, connect, deliver, amplify and measure. 

Visit www.intrado.com/Digital-Media to learn more.
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